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Dear Friends,

It is that time of year when the weather gets warm, sometimes
too warm and we can enjoy the outdoors. Here in Oregon, fires
are happening all over the state, while other parts of the coun-
try are suffering from too much rain and terrible storms. Grow-
ing up I remember enjoying the freedom of summer and doing all
the things I enjoyed doing, and being free from school for at
least two months.

This issue of BDW spotlights our Summer 2025 Pinnacle Book
Achievement Award Winners featuring many of our wonderful
members and their fine books.   Take a look through the many
titles and  discover some new finds that you will enjoy.  Check
out some of our wonderful entries and new authors today. And
add them to your list for Summer and Fall reading.

In this issue our articles include  “The Essence of Book Market-
ing: Making Real Friends,” “3 Steps To Doing the Work You Love
and Loving The Work You Do,”   “Unleashing the Power of Suc-
cessful Book Signings,” “Book Marketing Resources for Book Au-
thors” and much more.   Plus, there is a Book Dealers Diary and a
Publisher Profile on Giulio Veglio.

If you have not joined NABE yet, you can sign up on page 17 and
check out  the many money saving benefits, including Pinnacle
Book Achievement Award eligibility.

Have a wonderful Thanksgiving and a safe and happy holiday sea-
son wherever you go.

                                                                   Al Galasso, NABE

National Association Of
Book Entrepreneurs

From
The

Editor’s
Desk

mailto:BookDealersWorld@bookmarketingprofits.com
mailto:BookDealersWorld@bookmarketingprofits.com
mailto:BookDealersWorld@bookmarketingprofits.com
http://www.BookMarketingProfits.com
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Giulio Veglio
Author of

Award Winning
Self Help Books

Giulio immigrated from Italy with
his family as a child and lived in an
area of upstate New York where
Italians from all over Italy had lived.
He learned how to properly speak
broken English and Italian. Grow-
ing up, he struggled in school,
believing  he was dumb, as many
people told him, and although he
couldn’t read or write very well
when he got out of high school, he
could listen and do things with his
hands.

After attempting a semester at com-
munity college, he followed his
mother Bianca’s advice and went
to beauty school to become a hair-
dresser. When he saw all that
beauty around him, he realized he
had a special gift. At one of the first
hair shows he ever went to, he saw
Paul Mitchell and John Paul DeJo-
ria, and thought, “I can do that and
I have to be a part of that!”

Giulio began his career as a salon
owner, then advanced to a Master
Associate with John Paul Mitchell
Systems, as well as a consultant,
working with large franchises. He
eventually graduated to owning
multiple schools across the country.

When he began learning the keys
to success and confidence from
various mentors, all of that knowl-
edge felt like one big secret. He
vowed that whatever he learned
would never remain a secret again,
and he would give these lessons
away to help as many as he could.

He first did this with a series of
powerful and entertaining books
that won praise and awards from
all over the country.

An ordained minister and a staunch
advocate against human trafficking,
Veglio's life work resonates with
profound empathy and a relentless
drive for societal betterment. His
literary contributions further this
legacy and award winning books,
with titles such as "A Slap on the
Back of the Head" and “Unwrap-
ping Your Gifts” reflecting his pas-
sion for guiding others to uncover
their potential.

As a Harvard Business School Ex-
ecutive MBA graduate and a certi-
fied Maxwell Leadership Executive,
Trainer, Speaker, and Coach, Veg-
lio embodies a lifetime commit-
ment to personal development and
empowerment. His accolades, in-
cluding the 2023 Outstanding
Leadership Award and the 2024
Visionary Award, underscore his
significant impact on global educa-
tion and business.

Veglio's influence extends beyond
the boardroom into the heart of
communities through his philan-
thropic efforts, raising over $25M
annually for varied causes. His bi-
lingual fluency and rich cultural ex-
periences, spanning from Italy to
the US, have enriched his engage-
ments with diverse audiences
around the world.

Continuing in his quest to bring out
all the good things of life, Giulio
has just started “The Giulio Show”
on You Tube. His goal is to share
knowledge through honest and en-
tertaining conversation.

“I’ve learned that there is so much
more to life than politics and agen-
da, and there are a million other
things that can bring us all togeth-
er… like food. I thought, “It’s time
to get back to that.”

On “The Giulio Show” he invites
successful leaders from all walks
of life and business to just sit down
and talk, sharing their most inter-
esting stories and valuable lessons.
The amount of education one can
absorb from a simple conversation
is immeasurable, and who better to
learn from than those who have
not only succeeded, but have
failed; one can learn a great deal
from failure, and in my experience,
every failure was just another dis-
covery.

To learn more about Giulio’s books,
videos and great outlook on life, be
sure to visit his fantastic website
https://www.giulioveglio.com/ and
also pick up some of his great titles
to read and sell.

PUBLISHER’S
PROFILE

https://www.giulioveglio.com/
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The Essence of
Book Marketing:
Making Real Friends
by John Kremer

All of marketing ultimately comes
down to one thing: creating
relationships. If you don’t
understand this basic principle,
you will ultimately fail as a book
marketer.

Think of it: What is publicity? It is
simply creating relationships with
people in the media who, if they
like your product, idea, or service,
will pass on that information to
their audience in the form of
reviews, interviews, stories, or
notices.

Think of it: What is distribution? It
is simply creating relationships
with bookstores, wholesalers, and
sales representatives who will
make your books available to
retail customers.

Think of it: What are rights sales?
They, too, are based on creating
relationships with key companies
and people who can exploit those
rights better than you can.

Think of it: What is editorial? It is
simply creating relationships with
authors, literary agents, and other
people who can bring you good
material to polish, design, and
promote.

All of book publishing ultimately
comes down to creating
relationships. Indeed, all of
business operates the same way.

Wherever you look in business,
relationships are what make
things happen: networking, the
old boy network, the new girl
network, customer lists, luncheon
meetings, conventions, trade

shows, chat groups, newsletters,
blogs, social networks, and more.
They all have one thing in
common: Their primary purpose is
to enhance communication and
further relationships.

Wherever you look in business,
relationships are what make
things happen: networking, the
old boy network, the new girl
network, customer lists, luncheon
meetings, conventions, trade
shows, chat groups, blogs, social
networks, more.

To help you create better
relationships and market your
books more effectively, here are a
few basic principles you should
follow.

1. Create your Kremer 100 list.
Don’t try to be friends with
thousands or millions of people.
You can’t do it. Focus on 100 key
media and marketing contacts (if
you don’t have time to focus on
100, make the database 25 or 50
people).

Develop this Kremer 100
database or list yourself. Find out
what their addresses are. Also
their phone numbers, fax
numbers, email addresses, and
URLs. Plus their cell phone
numbers, perhaps even their
home phone numbers.

Your goal is to get to know their
likes and dislikes, what moves
them, and what they look for in a
good story (if they are media) or a
good product (if they are a buyer).
You also want to get to know how
they like to get info. Do they prefer
email, fax, phone, or mail?

2. Be persistent. Once you’ve
developed a database of key
contacts, you must be in touch
with them on a regular basis — at

least once a month. Tell them
something new with each contact.

If you ever get an opportunity to
meet them in person, jump at the
chance. But the key is continual
follow-up. It makes all the
difference in whether or not you
establish a real relationship.

3. Create a word-of-mouth army.
Since 80% of all books are sold by
word-of-mouth, your primary goal
in marketing your books is to
create a core group of people who
will spark that word-of-mouth.

I like to think of these people as
the officers for your word-of-
mouth army, because what you
ultimately want to create is an
army of people talking about your
book. In that army, you’ll have
privates, corporals, sergeants,
lieutenants, majors, colonels, and
generals. The moment someone
meets you, they’ve self-promoted
themselves to at least a corporal.
If they get an autograph, count
them a sergeant. If they buy ten
books for other people, promote
them to lieutenant. You get the
idea.

In my 1001 Ways to Market Your
Books army, I have at least three
five-star generals: Jack Canfield,
Mark Victor Hansen, and Robert
Allen. They’ve earned every star. I
have many, many colonels.

Note: If you don’t like the analogy
of an army, then think of it as a
parade, or fan club, or party. The
reason I like the analogy of an
army is because you can promote
people in an army.
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4. Become a people person. At
home in Taos, New Mexico, I’m a
quiet shy fellow. Here, few people
know who I am or what I do. But
when I go out to speak or to attend
trade shows, I become a new
person, a people person.
Fortunately I enjoy that interaction
with the public.

If you are going to become a
successful book promoter, you,
too, will have to cultivate that fun
feeling when you go out into the
public. If you genuinely care about
people, you will have no problem
facing the public. Just open your
heart and let it out.

When speaking to the Women
Writers of the West conference
several years ago, I realized that
when I talked about creating
relationships, I was really talking
about making friends. Because
that is what every good marketer
really does: They make friends
real friends.

When you begin to think of
marketing in this way, everything
about marketing books becomes
more fun. Suddenly there is no
foreignness, no fear, no feelings
of inadequacy.

We can all make friends. It’s a
talent we’ve had since we were
little children. Use it.

Take time out today to make some
new friends not just
acquaintances, but real friends.
You can start with your social
networks and eventually branch
out to creating professional
relationships that are made up of
real friends.

3 Steps to Doing the
Work You Love and
Loving the Work You Do
by Leo Babauta

I have discovered that many book
authors hate marketing books.
That’s too bad, because it can be
the most fulfilling part of the job
that interacting with potential
customers, with people whose
lives you can change, with
readers who will respond in the
most interesting ways. I have
discovered that many book
authors hate marketing books.
That’s too bad, because it can be
the most fulfilling part of the job
that interacting with potential
customers, with people whose
lives you can change, … #readers
#books

When I get up in the morning, I
can’t wait to start writing. It’s not
that I’m productivity-driven or a
workaholic. It’s that I love what I
do. And I’ll tell you a secret to
loving what I do: If I think my work
will help someone, there’s no
better motivator.

I see lots of people, every day,
who don’t like the work they’re
doing. If I could help a few of them
find work they love, it would make
my year.

So this is a mini-guide to finding
the work you love. Because it’s
waiting for you, you just need to
find it and go get it. Believe in
yourself. The main reason people
don’t try to do work they love,
don’t even look for it, is because
they don’t think they’re good
enough. That’s hogwash.

Step 1:  Believe in yourself. The
main reason people don’t try to do
work they love, don’t even look for
it, is because they don’t think
they’re good enough. That’s
hogwash. We’ve been
bamboozled and hornswoggled

into believing we are insufficient,
that it’s scary to fail, when neither
is remotely true.

You are not only sufficient, you are
perfect. And failure is inevitable,
but it’s how you succeed. Failure
is how we learn to get better. It’s a
step towards success.

I highly recommend you watch a
TEDx talk from Scott Dinsmore for
some inspiration. It’s the best 18
minutes you could invest in your
life right now.

Find the work you love. This is
probably the most difficult step for
many people, because they don’t
know what they want to do.

Step 2: Find the work you love.
This is probably the most difficult
step for many people, because
they don’t know what they want to
do.

Actually, this step is the fun part.
You get to try different things. Fail
often. Explore yourself. Learn
about what you’re good at. Help
people. Take the leap. It’s the
scariest, most exciting thing ever
to take the leap and do work you
love. I call it JoyFear. It’s totally
worth it.

Making a living doing what you
want isn’t exactly easy, but it’s not
as hard as you might think. Create
something that will help people.
Do it the best you can, and keep
getting better. Make it uniquely
you, and tell your story. Don’t be a
marketer or push yourself on
people, but really help them and
they’ll come to you.

What are you waiting for? I’ve
given you three steps, so you
should be taking the first step
already. If not, get moving! The
work you love is out there. Waiting
for you. But it won’t find you. You
have to go looking for it.

PLACE YOUR BOOK in the
BEST E-BOOKS DIRECTORY
See Page 21 in this issue

For complete details
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7 Ways to Use Audio to
Increase Your Web and Email
Sales
by Alexandria Brown

Have you thought about adding
audio to your website yet? You
should. While great copy does a
good job of selling your services
and products, audio will amplify
the effect of your words.

Audio gives you a more
personal connection with your
Web visitors. Social
psychologists tell us that
humans are more likely to trust
you if they can both see you and
hear you. And prospects are
more likely to buy from those
whom they feel they know, like,
and trust.

So let’s think about how you can
build that instant rapport with
your prospects (AND boost your
subscribers and sales to boot)!
What could you do with audio?
There are unlimited possibilities
of what can be done with audio
on websites and in email, but
here are seven simple ideas to
get you started.

1. Greet Your Website Visitors.
Welcome visitors to your
website with your own voice. It’s
a much warmer welcome than
text alone.

Important: Don’t just say
welcome (yawn). Drive them to
taking action, like signing up for
your free ezine or special report.
(You can see EXACTLY how I
do this at
http://www.EzineQueen.com.)

2. Create an Audio Class or a
Series of Audio Lessons. Audio
learning is still hot! Teach your
audience via your voice instead
of just words on the page. Think
about developing a series of
mini-audio lessons for your
prospects. You can see how I
promote my FREE audio class
at EzineQueen.com.

3. Share Your Interviews. If you
don’t have an interview clip
already, ask a friend or
colleague to conduct a short,
dynamic interview with you via
phone. Record it and post it at
your website. Or, do a series of
interviews with other experts in
your field and post them at your
site.

4. Feature Samples of
Teleseminars. Do you want
more signups for your free
and/or paid teleseminars? Then
start recording them. Pull out
the highlights and post free clips
of them at your website.

5. Pump Up Your Testimonials.
You probably already have
customer testimonials on your
site. Now amplify their impact
with audio. Have your
customers record their
testimonials in their own voices,
and post them on your site
along with their names and
photos.

6. Make Your Emails and
Ezines Talk. Liven up your
emails by making them talk to
your prospects, subscribers,
and customers. The members
on your lists will feel like you are
right there with them. And,

remember, it will be that
personal connection that
encourages people to hire you
or buy your products. Be the
first in your industry to do this,
and watch your numbers rise!

7. Send Audio Postcards.
Reach out to your best
customers and prospects for
holidays, birthdays, or other
special occasions by sending
them an email postcard
accompanied with a personally
recorded message.

Alexandria Brown: 7 Ways to
Use Audio to Increase Your
Web and Email Sales

-----------------------------------------
Online entrepreneur Alexandria
K. Brown publishes the award-
winning Highlights on Marketing
& Success weekly ezine with
30,000+ subscribers. If you’re
ready to jump-start your
marketing, make more money,
and have more fun in your small
business, get your free tips now
at her popular website:
https://www.AlexandriaBrown.com

https://www.AlexandriaBrown.com
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Reach Thousands of Book Buyers
In the Publishers Preview Section of  Book Dealers World and the
HOT BOOKS TO PROMOTE FEATURE INTERNET PAGE ON OUR WEBSITE

A Two For One Special Marketing Opportunity

Book Dealers World
Publishers Preview

You receive a 1/3 page display unit, completely de-
signed by us with your book cover photo, a 70-word
description of your book, retail price, wholesale, drop-
ship and sample costs, plus your company name,
address and phone number. This ad will appear in the
Winter 2026 edition of BOOK DEALERS WORLD,
which will be  seen by 5000  or more  prospects each
month.

Buyers From All Over The
United States, Canada and the World

Will See Your Book
The PUBLISHERS PREVIEW section is designed for
ease of use. Internet firms and mail order companies
can request additional sales information or order direct-
ly from you. We even forward any inquiries we receive
here at N.A.B.E. to you at no additional charge.

Save Yourself Time and Money!
If you rented e-mail lists of potential prospects it would
cost you up to a thousand dollars to reach these top
prospects  not to mention all the time and work in-
volved in securing the right lists.  We do everything for
you in one easy operation. 2025 marks our 45th year
of publishing.

Remember That Even One Contact Made
Through This Offer Could Result In

Thousands of Dollars of Sales
For Your Book!

NABE PUBLISHERS PREVIEW AND HOT BOOKS TO PROMOTE ORDER FORM

NABE MEMBERS:
$125.00 per book

Non-Members:
$150.00 per book

BookTitle_________________________________
________________________________________
Retail Price:_________ Sample Price:__________
Website:__________________________________

Please include a 70-word description of
your book on a separate page. If you want

us to write the copy, send your book &
sales info.

Final Deadline: December 20th, 2025
See Next Page For Publishers Preview

NABE, Publishers Preview, Box 606, Cottage Grove, OR 97424
___Please sign me up for the next PUBLISHERS PREVIEW and
the Hot Books To Promote Feature on the web. I've enclosed my
remittance plus my book, (and a JPEG of the cover by e-mail) plus a
70-word description of the book on a separate page.
___Please charge my Visa, MC Number or American Express.
____________________________________________________
Exp. Date_____________Signature______________________________
Card Verification No.______ (Last 3 digits on back of signature panel of card)
Name____________________________________________
Company_________________________________________
Address__________________________________________
City______________________State_____Zip____________
Telephone__________________Fax___________________
E-Mail____________________________________________

Get This Complete Promotion
Package a $275.00 value for just

$125.00 as a NABE Member

Publishers Preview Ad in BDW  plus
the Hot Books To Promote Feature on

our Website for a Full Year.

Hot Books To Promote
Feature Page

This Special Web Page will be featured on our
Web Site, promoted in quarterly e-mails to
bookstores, libraries and a wide variety of
Internet Book Buyers, and advertised in our
bi-monthly Marketsmart Newsletter.

As a Publisher, here’s what you will get:

 1. A 70-word Description of Your Book
 2. A Color Cover Photo of Your Book
 3. A Direct Link to Your Own Web Page
    or Web Site.
 4. One Complete Year on Hot Books

20,000 to 25,000 visitors come to our Web
Site each month. 4000 copies of our popular
newsletter Marketsmart are e-mailed each
issue and more than 1000 e-mails will be sent
to book buyers.
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Jennifer Dodd
             Phone: +44 (7932) 785854
       Email: jennie.dodd@talktalk.net

            Web: https://jenniedodd.ampbk.com

This novel and its sequel, Ride the Waves, describes the adventures of two
strong, resourceful sisters, Dakota and Chaney, providing a positive role
model for young readers, especially girls, reinforcing the message that they
can be the heroes of their own stories. Set in Western Australia and
embedded in Aboriginal mythology, storylines foster a connection between
readers and the natural world, emphasizing the importance of conservation
and respect for nature.

Retail: $10.95, Sample: $10..95 ppd
Write for wholesale quantity discounts.

             Nancy Harris
437 Tokatee Drive #203  Eugene, OR 97401

Phone: 541-600-6015 E-Mail: nancyharris.gsu@gmail.com
      Web: www.nancylynneharris.com

Power - complex, nuanced, comprehensive and profound, requiring
careful and repeated study to yield its deepest secrets and greatest
wisdom. A classic that has great staying power across both time and
space, which introduces readers to the concept of illness as an indication
of negative thought. Provides step-by-step solution to transform your
mental and physical health.

Retail: $9.99, Sample: $9.99 ppd.
Write for wholesale quantity discounts.

John Geyman 34 Oak Hill Drive Friday Harbor, WA 98250
Phone Number 360-378-8558  E-Mail: jgeyman@uw.edu

Web:  www.johngeymanmd.org

The high costs of affordable health care have been a driver of rhetoric for many
elections in the U. S. The fix—not-for-profit national health insurance, as
demonstrated by all other high-income countries, continues to be the best
solution. This book tracks 60 years of health care in the U. S., and describes the
ways whereby costs and other problems of health care can be resolved.

Retail: $21.95, Sample: $21.95 ppd.
Write for wholesale quantity discounts

mailto:jennie.dodd@talktalk.net
https://jenniedodd.ampbk.com
https://jenniedodd.ampbk.com
mailto:nancyharris.gsu@gmail.com
mailto:sfrome@sbcglobal.net
http://www.nancylynneharris.com
http://www.nancylynneharris.com
mailto:jgeyman@uw.edu
http:// www.johngeymanmd.org
http://www.johngeymanmd.org
http://www.annieschoutbooks.com
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Debbie Berlin
2728 Holly Point Road W Orange Park, FL, 32073 Phone (904) 707-8022

Email: Debbie.BerlinMD@gmail.com
Web: https://drberlinauthor.com

In a busy outdoor market, an apparantly ordinary woman is gunned won
by a professional assassin. Twelve years later, the killer is back with a
new target—and a mysteriously sinister employer. What secrets could a
father leave behind?  A gripping, high-stakes thriller that seemlessly
blends espionage, mystery and intense suspense.  The Third Estate:
Secrets of the Manor will keep you at the edge of your seat.

Retail: $20.66  Sample: $20.66 ppd
Write for wholesale quantity discounts.

Mary Virginia McCormick Pittman  Xlibris
222 E. Houston St. Suite 1204 San Antonio, TX 78205

Phone  210-212-4500
E-Mail mvp.texas@yahoo.com

Is it animal magic? Or the unique DNA of the wolf? This book presents
three incredible stories that will transport you into a world of canine
courage, endurance, bravery, and fortitude, which can be called
nothing less than miraculous. Beautifully illustrated.

Retail: Available on Amazon & Barnes & Noble
Write For Wholesale quantity discounts.

Mary Mendenhall
605 W Horton Way, #103. Bellingham, WA 98226

Phone: 509-630-3400 E-Mail: marymending@gmail.com
www.authormarymendenhall.com

An unpaid debt. A cursed king. Come journey with a lost princess as she
meets saints and a sorceress, seeking to unravel the puzzle of who she is.
Her prayers for protection are met by Michael, a wounded craftsman
intrigued by her coldness. The Western mystics are given a voice through this
spiritual romance -- because it turns out that God is the suitor in this quest
story.

Retail: $11.95, Sample: $11.95 ppd.
Write for wholesale quantity discounts.

mailto:Debbie.BerlinMD@gmail.com
https://drberlinauthor.com
http://Judaswasjames.com/
mailto:mvp.texas@yahoo.com
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Debbie Palmer
34 Concord Street Greenwich, CT 06831

Phone: 914-672-6102  E-Mail drpalmer@replere.com
   Web: www.drdebbiepalmer.com

Unlock the secret to your most beautiful self with this holistic blueprint for a
healthier, happier you! With key sections on stress reduction, proper nutrition,
exercise, sleep, spirituality and skin care, you’ll be inspired to apply hands-on
techniques to improve your body, mind and spirit—so that you can tap into a
profound source of inner peace that will nourish your soul and shine through
your whole being.

Retail: $24.99, Sample: $24.99 ppd
Write for wholesale quantity discounts.

Will Lukang
84 Katherine Street Wyckofff, NJ 07481

                   Phone: 201-274-4634
E-mail: will.lukang@gmail.com  Web: www.iwillaim.com

Are you ready to become a visionary leader who inspires others and drives
meaningful change? If your answer is “yes,” Will Lukang offers the roadmap you
need to develop the skills and mindset necessary for effective leadership. Drawing
from years of experience and filled with practical examples and actionable insights,
this book goes beyond theory to provide you with real-world applications. Complete
with reflective exercises that help you dig deeper, Seeds of Leadership is your
essential guide to growing into the leader you were meant to be while making a
tangible impact on the organization you serve.

Nancy Joie Wilkie
3356 Tanterra Circle Brookeville, MD 20833

 Phone: 301-570-2437
                                             E-Mail: mindsights@mindspring.com

Web: https://mindsights.net

This collection of seven short stories takes the reader to the Kingdom of Imlay,
a coastal realm still filled with magic and mythical creatures great and small.
Characters such as the inquisitive Ya, the precocious Aurora, and an
ambitious future-seeking King face monumental decisions that will affect
those they hold dear. The River Keeper and Other Tales is Nancy Joie Wilkie's
third collection of stories.

Retail: $22.95, Sample: $22.95 ppd.
Write for wholesale quantity discounts.

mailto:drpalmer@replere.com
http://www.drdebbiepalmer.com
http://www.drdebbiepalmer.com
mailto:will.lukang@gmail.com
http://www.iwillaim.com
mailto:mindsights@mindspring.com
https://mindsights.net
https://mindsights.net
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Susan Robertson Page Publishing
PO Box 470, Via De Santa Fe  Rancho Santa Fe, CA 92067

Telephone: 405-706-3704
E-Mail: larruping@aol.com

My husband was Dale Robertson a very famous and talented actor who starred
in many films, mostly in the 1950’s. Also starred in Western Series during the
golden era of the TV Western, one of the most popular genres ever produced
for the small screen. Every network had numerous westerns on the air, ranging
from children’s Saturday afternoon fare to adult prime time dramas. At one
time over thirty-two hours of western entertainment were available on the
three networks!

Retail: $62.50
Write for wholesale quantity discounts.

Ken Havelock
4 Parkside Drive Kincheloe, MI 49788

Phone:  906-495-7216
E-Mail: thegrandthinker@spectrum.net

This first book in a proposed trilogy follows the exciting adventures of
Faringa native GarZipEoh-9. Alien Scout First Class GarZipEoh-9 is on a
mission to honor his planet's Highest Prime Minister. This budding sci-fi
series nicely engages readers as they join our little hero making his way
below and above Earth. At the conclusion of each chapter, an interesting

"fun fact" is shared to enjoy.

Retail: $14.95  Sample:$14.95 ppd
Write for wholesale quantity discounts.

                       Robert Wahler, 1738 Braddock Ct  San Jose , CA, 95125
                                               Phone: 808.896.6203

 E-Mail: judaswasjames@aol.com
                                         Web: www.judaswasjames.com

New discoveries from ancient Egpyt near Nag Hammadi and Al Minya
prove that the normative Christian Religion has been, since its inception,
a false, derived, plagiarized, and inverted narrative of a gnostic original
Mastership installation story. It is long overdue that the world learn of this
monumental fraud in plain sight. Masters come all the time. They can be
found in mystic India if one only looks for one.

Retail: $9.99
Write for wholesale quantity discounts.

mailto:larruping@aol.com 
mailto:
https://www.magicalptelements.com/mw1pt/
mailto:judaswasjames@aol.com
http://www.judaswasjames.com
http://www.judaswasjames.com
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Neil Miller
1 Camino Delilah Santa Fe, NM, 87506  505-983-1856

   E-Mail: think@thinktwice.com Web: www.vacbook.com

The most significant vaccine research summarized, volume 2. Contains
studies on measles, HPV, vaccinated vs. unvaccinated, child mortality,
aluminum, covid-19 vaccine, including blood clots, heart disease, men-
strual irregularities, and neurological disorders. "This book stands as a
monumental achievement deserving widespread recognition and atten-
tion." —Harry van der Zee, MD. Available from IPG, Ingram, Amazon,
and New Atlantean Press.

Retail: $21.95 Sample: $21.95 ppd.
Write for wholesale quantity discounts.

We Became Mexican-American: How Our Immigrant
Family Survived To Pursue The American Dream

Carlos B. Gil The Gildeane Group
6015 NE 205th Street Kenmore, WA Phone: 206-714-4955

E-Mail: sinsalcbg@gmail.com Web: https://carlosbgil.wordpress.com/

Discover what it’s like to emigrate from Mexico to the United States on
the basis of one family’s account. This highly readable award-winning
book tells the story about arriving in southern California in the 1920s,
the cultural conflicts connected with raising children in a new society,
and how the “Mexican” Gil children became Mexican American as told
by one of them.

Retail: $22.95 Sample: $22.95 ppd.
Write for wholesale quantity discounts.

Jeremy Clift
5940 Charter Oaks Drive Charlottesville, VA 22901

Phone  202-294-8095
E-Mail: jpclift@yahoo.com

Web Site: www.jeremycliftbooks.com

Diana was engineered to survive deep space. Now she’s the most wanted
child in the galaxy. As Earth collapses, rival powers fight for the lunar Seed
Vault—and for control of her future. Hunted by corporations, rogue AIs,
and alien factions, her mother, Teagan, will risk everything to keep her free.
One mother. One child. And a fight that will decide the fate of worlds.

Retail: $18.00 Sample: $18.00 ppd.
Write for wholesale quantity discounts

mailto:think@thinktwice.com
http://www.vacbook.com
mailto:think@thinktwice.com
mailto:jpclift@yahoo.com
http://www.jeremycliftbooks.com
http://www.bethsabard.info
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B.A.Vonsik Celestial Fury Publishing
5617 Rocking Horse Rd  Orlando FL 32817

Phone  407-252-0341
E-Mail po@primevalorigins.com Web Site www.primevalorigins.com

To Herald the Future, He Must Suffer the Past! Battling the malevolent
God of Death and his guardian beast of Tsae’Phon for the fate of the
Earth, Master Kabiri Icharo must sacrifice himself to save his friends and
the world, only to find greater powers more ancient commanding all
their destinies. The Omega and Alpha to the science fantasy series, the
Primeval Origins Epic Saga, winning 41 literary awards.

Retail:  FREE on Author Website
.
.

William Meisel
Address 18740 Paseo Nuevo Drive Tarzana, CA, 91356
 Phone: 818 693-9450   Email: WMEISEL@TMAA.COM

Web: www.speechrecognitionhistory.com

This book delves deeply into the history of an aspect of Artificial Intelligence that
has long captured the imagination of movie makers and technologists – speech
recognition, connecting with computers using human language. It traces 27 years
of companies trying to commercialize this technology, over 300 companies in some
years, facing the hurdle of computers being much slower and more expensive. The
book also addresses today’s excitement over AI in general.

Retail: $24.99. Sample: $24.99 ppd.
Write for wholesale quantity discounts.

Shyams Chakroborty
100 Hinkle Street Folsom, CA 95630

  Phone 916-765-3440  Email: vpflyingace@gmail.com
Website: www.pagepublishing.com

The book recounts the incredible life journey of the author who came to
America with just $9.57 and went on to become an internationally recognized
rocket scientist and serve the National Academy of Science, fly a supersonic
fighter plane and train as an astronaut among other awe-inspiring
accomplishments.

mailto:po@primevalorigins.com
http://www.primevalorigins.com 
http://www.primevalorigins.com 
mailto:WMEISEL@TMAA.COM
http://www.speechrecognitionhistory.com
http://www.speechrecognitionhistory.com
http://www.primevalorigins.com 
mailto:vpflyingace@gmail.com
mailto:papafreeland25@gmail.com
http://www.pagepublishing.com
http://www.larryfreeland.com
http://www.primevalorigins.com 
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Ann Mracek
 11451 Patty Ann Drive St. Louis, MO, 63146

Phone:  (314) 716-3575 E-Mail: an_mracek@att.net
Website www.annmracek.com

A unique blend of memoir and healing practices written in real time as Ann
emptied her parents' house when they transitioned to assisted living. Seeing
items from her childhood triggered suppressed memories of trauma and
profound loneliness. It is possible to re-frame old negative narratives with
adult perspective. The vivid stories of her childhood are told with humor,
insight and the intent to heal and forgive.

Retail: $17.99, Sample: $17.99 ppd.
Write for wholesale quantity discounts.

                                           Beth SK Morris
                    5900 Arlington Avenue 5A Bronx, NY 10471

Phone: 561-504-0378 E-Mail: bethsabard@aol.com
Web Site: www.bethsabard.info

When my father died, I found a spiral notebook written in the last months of
his battle with chronic heart disease. "A Yellowed Notebook" is a
collaborative/hybrid integrating his notebook entries with my poems via
three sections: Family, Work, Retirement/Diminishment'. One of my readers
noted that the manuscript reminded her of Natalie Cole’s “duet-mix,”

“Unforgettable,” alongside Nat King Cole’s songs.

Retail: Paperback:  $19.08, Sample:$19.08 ppd.
Write for wholesale quantity discounts.

First and Second Editions
Saundra Foster, Page Publishing

6100 N Pointe Blvd., St Louis, MO 63147
Phone: 860-690-9692

E-Mail: sandy06051@yahoo.com

I wrote this book to let everyone know that I was arrested and charged with 1st
degree Larceny. For trying to achieve my sons Education necessities. My 2nd
edition is about my Artistic/Cultural endeavors

Retail: 15.99, Sample: $15.99 ppd. each book.
Write for wholesale quantity discounts.

mailto:an_mracek@att.net
http://www.annmracek.com
mailto:bethsabard@aol.com
http://www.bethsabard.info
http://www.bethsabard.info
mailto:sandy06051@yahoo.com
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Anne Schouest
PO Box 338 Marrero, LA 70073

Phone: 504-388-1991
E-Mail: anneschouest09@gmail.com

www.annieschoutbooks.com

The Abuelo Books was written as a companion book to The YaYa Books.
Each of the two stories in the book describes the love and respect a little
boy has for his grandfather, whom he calls Abuelo, as helps his
grandfather in Abuelo's Country Store and then falls fast asleep as his
grandfather retells the little boy's favorite story of The Big Fish. Written
in both English and Spanish.

Available in paperback on Amazon for $22.95
Write for wholesale quantity discounts.

   Sean O’Toole
102 Fallwood Parkway  Farmingdale, NY 11725

Phone: 516-567-0071
E-Mail: twizzy1234@gmail.com

2 Carpenter ants are sick of eating the same old food every day and decide to
go on a quest with their insect friends to try and get to a pie cooling off on a
house window sill. Turns out that might not have been a great idea.

Retail: $12.95, sample: $12.95 ppd.
Write for wholesale quantity discounts.

Anne Schouest
           2416 West Sunnymeade Drive  Harvey, LA 70058

      Phone: 504-388-1991
    E-Mail: anneschouest09@gmail.com

www.annieschoutbooks.com

YaYa is the name used for a beloved grandmother in the Catalan language
in Spain. The YaYa Books is a trilogy of delightful stories about a little boy
and his grandmother, who is fron Spain, and the culture and Christmas
holiday traditions he learns from her. Written in English and Spanish.

Available in paperback on Amazon for $23.95
Write for wholesale quantity discounts.

mailto:anneschouest09@gmail.com
http://www.annieschoutbooks.com
mailto:anneschouest09@gmail.com
http://www.annieschoutbooks.com
mailto:anneschouest09@gmail.com
http://www.annieschoutbooks.com
mailto:terrylarkin08@gmail.com
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Market Your Books and Products
To Buyers All Over the U.S. And the World

Join NABE Today For One Year
And Get The Second Year Free!

Q: What is  the National Associ-
ation of Book Entrepreneurs?

A: It is an international book
marketing organization, started
in 1980, to help independent
publishers promote and market
their books through a variety of
unique and cost-effective mar-
keting channels. Over the past
43 years, our members have
sold millions of dollars worth of
books.

Q: How is NABE different from
other associations?

A: NABE provides personalized
service to our members. It bridg-
es the gap between the publish-
er and the marketplace. NABE
specializes in all phases of
book marketing: trade shows,
mail order, publicity channels,
the internet, premium areas, gift
sales and more. All sales made
through NABE go directly to
you. We help you and your dis-
tributors reach the public with
your book or product at a cost
you can afford.

Q: What about Book Dealers
World? How often is it pub-
lished and what kind of pros-
pects does it reach?

A: Book Dealers World is pub-
lished three times annually. It
reaches 10,000 book buyers
including bookstores from all
over the country, book distribu-
tors, gift shops, premium chan-
nels, catalog firms, trade show
attendees, libraries and publish-
ers.

Q: What type of marketing oppor-
tunities does NABE offer?

A: You can display your books at
our NABE Book Showcase Ex-
hibits, held at major trade shows
throughout the country. Mail order
firms will see your book in our
Publishers Preview section. Our
responsive Hot Books To Pro-
mote section brings you internet
buyers for your book. Members
receive a Free Book Review  in
our Book Dealers Diary section, a
Free Classified Ad, and are eligi-
ble for our annual NABE Pinna-
cle Book Achievement Awards.
Plus, through our association with
Book Award Pro,  you can create
ongoing buzz to make the most
of your award journey. Each en-
trant receives 3 free months of
Essentials service (a $45 value).
Redeem your benefit and discov-
er other awards tailored to your
book.

Q: What does a membership in
NABE cost?

A: It costs just $90.00 to join and
you get a Two-Year Membership
for the price of one Other associa-
tions charge hundreds of dollars
for annual memberships and ex-
tra charges to enter your books in
their award programs. You get
real value with NABE and you
won’t have to renew every year.
During your membership, you can
send in entries for additional
books that you publish for just
$50.00 per title.

NABE Brings You
SALES RESULTS!

"WOW!"  Ever since I joined NABE, that
is the best way to summarize my feel-
ings. You have been helpful, respon-
sive and have given my book, "Suite
Talk" such terrific exposure and publici-
ty that words cannot express my appre-
ciation. Other independent publishers
initially recommended that I contact you
to ensure that "Suite Talk" received full
marketing support.  They sure were right!”
Dan  Burdadin

“I'm very impressed with the organiza-
tion you have put together. Your Mem-
bership Fee and rates along with the
other benefits are low in price and high
in helping self-publishers and others
involved in book marketing."
R.Thomas

"My Publishers Preview Ad brought in
thousands of dollars for my line of
books. Keep up the good work!" Art
Fettig, GrowthUnlimited

"A distributor saw my book at a NABE
Showcase Exhibit and placed a large
order for the entire country of New Zea-
land. It really pays to become a mem-
ber of NABE." Donald Dossey

"It is my belief that most good books are
still unwritten. They are still in the minds
of you, me and countless others. When
I wrote my first book, "When You Can
Walk on Water, Take the Boat," I was
lost in a sea of red tape and horrible
misinformation about publishing.
Thanks to  you, NABE and your helpful
magazine, "Book Dealers World," I start-
ed off on the right foot. You are a great
help to many an aspiring author.”
John Harricharan
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Here Are The Money Making and Money Saving Benefits You’ll Receive
as a National Association Of Book Entrepreneurs Member!

 • A Two Year Subscription to BOOK DEALERS
WORLD, the Marketing Magazine for Publishers
and Mail Order Booksellers.

• A Free Book Review in the Book Dealers Diary

• Special Links to free and low cost programs, soft-
ware and websites for shopping carts, web forms,
customer contact and more to make your internet
presence a profitable one.

• Publishers Pricing Report to help you determine
the customary discounts for mail order firms, book-
stores, wholesalers, etc.

• Master List of Book Distributors of small press
and independently published titles.

• Free Subscription to “The Marketing Guys and
Gals Marketsmart Newsletter,” packed with on-
line & offline marketing tips from the pros.

• "Public Speaking Superstar" Free E-Book that
shows you how to promote your book through
speaking engagements.

 • How to Use the Internet To Promote Your
Book on Dr. Phil & Other Popular Talk Shows.

• Al Galasso’s Private Black Book of Business
Contacts packed with great people to do business
with. It’s your own valuable sources rolodex.

• Free Classified Ad in Book Dealers World.

• Book Award Pro helps you create ongoing
buzz to make the most of your award journey.
Each entrant receives 3 free months of
Essentials service (a $45 value). Redeem your
benefit and discover other awards tailored to
your book.

• Copies of our NABE Logo for use on your
website, stationary and promotional materials.

• Special 50% Discount Off Advertising Rates in
Publishers Weekly and learn how to submit books
for pre-publication reviews.

• Entry Form  for NABE Pinnacle Book Achieve-
ment  Awards. You could be one of our special
winners! No additional fees to register your book.

• Top Spots for one full year in the New Books
From Independent Publishers Directory.

 • "Holiday Bookselling Secrets"  Free E-Book
that reveals how to promote your book as a holi-
day gift all year long.

Join NABE Today!
For just $3.75 a month, you can enjoy the BENEFITS and SAVINGS Of
NABE Membership for Two Full Years for the Price of One. Your Membership
is a fully deductible business expense.

$90.00 Online Membership for U.S. Canada and foreign countries.
 Enter Pinnacle Awards and Membership Online at:

https://www.bookmarketingprofits.com/PinnacleBookEntryFormE15B.html

NABE, Membership Dept. PO Box 606, Cottage Grove, OR 97424
Enter Pinnacle Awards and Order Online at:

https://www.bookmarketingprofits.com/PinnacleBookEntryFormE15B.html

http://www.BookMarketingProfits.com 
http://www.bookmarketingprofits.com
http://www.bookmarketingprofits.com
https://www.bookmarketingprofits.com/PinnacleBookEntryFormE15B.html
https://www.bookmarketingprofits.com/PinnacleBookEntryFormE15B.html
https://www.bookmarketingprofits.com/PinnacleBookEntryFormE15B.html
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Book Marketing Resources
for Book Authors

Check out these new book
marketing resources for book
authors and self-publishers. Cool
stuff here!

Here are a few new book
marketing resources for book
authors that I’ve come across
recently. Use the resources that fit
your needs and the ways you want
to reach out to your potential book
audience.

Instant Voice Mails
http://www.instantvoicemails.com
Would you like to have a more
professional voice mail for people
to listen to when you are busy on
your phone or away from your
office? Then check out this low-
cost professional service. To save
15%, be sure to use the promo
code: JK15.

Bonsai
https://www.hellobonsai.com  If
you do a lot of freelance writing or
consulting, you should check out
this all-in-one freelancing solution
for the world’s best creative
freelancers. You can find their
contract page here:
https://www.hellobonsai.com/contr
act-templates

Bonsai products are deeply
integrated so you don’t need to
enter the same information again
and again. Your client accepts a
proposal, we auto-draft your
contract. Your client signs a
contract, we auto-generate the
invoices.

Book Displays for Book Authors
http://www.displays4books.com
Our sturdy cardboard two tier
display box will hold 6 to 8 books.
Print your message on a 6¼ x 6
inch card, glue it to the header and
you have a great display.

Lumen5 Videos
http://www.lumen5.com  Create
unlimited videos for free (at least
for now). This site makes it easy to
create videos based on your blog
posts (with free graphics,
typefaces, and more.

Create Your Own Audiobook
http://bookmarketingbestsellers.co
m/audiobook-video-create-your-
own-video

Book Marketing Bestsellers:
The Billion Book Initiative
http://bookmarketingbestsellers.co
m/book-marketing-bestsellers-the-
billion-book-initiative

Book Marketing Secret: Not
Everything That Counts Can Be
Counted
http://bookmarketingbestsellers.co
m/book-marketing-secret-not-
everything-that-counts-can-be-
counted

Content Marketing Video: Facts
and Statistics on Content
Marketing
http://bookmarketingbestsellers.co
m/content-marketing-video-facts-
and-statistics-on-content-marketing

Good Book Authors Steal
Content
http://bookmarketingbestsellers.co
m/good-book-authors-steal-content

Translate Your
Children’s Book

Into Spanish

Ingrid Crawford provides quality
professional translation services
from English into Spanish of
children’s books between 25 to
50 pages at a cost you can af-
ford. Take advantage of the
large Spanish-speaking market
to increase your overall book
sales. Most projects can be com-
pleted in 30 to 60 days. Send a
copy of your book to Ingrid for a
no obligation quote.

Ingrid Crawford
PO Box 606

Cottage Grove, OR 97424
541-942-7455

Author’s Secrets
Revealed!

Packed with amazing tips
and tricks, to get you un-
stuck from writer’s block
and to improve your writ-
ing in dozens of little
ways, there are tips
about all aspects of writing, for both fic-
tion and non-fiction authors. For details,
visit www.dreamstonepublishing.com  or
send Kim Lambert an e-mail at
kim.lambert@dreamstonepublishing.com

http://www.instantvoicemails.com
https://www.hellobonsai.com
https://www.hellobonsai.com/contract-templates
https://www.hellobonsai.com/contract-templates
http://www.displays4books.com
http://www.lumen5.com
http://bookmarketingbestsellers.com/audiobook-video-create-your-own-video
http://bookmarketingbestsellers.com/audiobook-video-create-your-own-video
http://bookmarketingbestsellers.com/audiobook-video-create-your-own-video
http://bookmarketingbestsellers.com/book-marketing-bestsellers-the-billion-book-initiative
http://bookmarketingbestsellers.com/book-marketing-bestsellers-the-billion-book-initiative
http://bookmarketingbestsellers.com/book-marketing-bestsellers-the-billion-book-initiative
http://bookmarketingbestsellers.com/book-marketing-secret-not-everything-that-counts-can-be-counted
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http://bookmarketingbestsellers.com/book-marketing-secret-not-everything-that-counts-can-be-counted
http://bookmarketingbestsellers.com/book-marketing-secret-not-everything-that-counts-can-be-counted
http://bookmarketingbestsellers.com/book-marketing-secret-not-everything-that-counts-can-be-counted
http://bookmarketingbestsellers.com/content-marketing-video-facts-and-statistics-on-content-marketing
http://bookmarketingbestsellers.com/content-marketing-video-facts-and-statistics-on-content-marketing
http://bookmarketingbestsellers.com/content-marketing-video-facts-and-statistics-on-content-marketing
http://bookmarketingbestsellers.com/content-marketing-video-facts-and-statistics-on-content-marketing
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The Mama Bestseller Video
http://bookmarketingbestsellers.co
m/the-mama-bestseller-video

Martha Stewart: On How to
Make It
http://bookmarketingbestsellers.co
m/martha-steward-on-how-to-make-
it

Tim Ferriss: Advice on
Marketing Books
http://bookmarketingbestsellers.co
m/tim-ferriss-advice-on-marketing-
books

Wistia Soapbox
https://wistia.com/soapbox  Soapbox
is a free Chrome extension that
enables anyone to record, edit, and
share high-quality videos in minutes.
Soapbox records your screen and
your webcam simultaneously, then
allows you to switch between the two
or take advantage of a split-screen
view, all with some simple editing
tools. It’s the combination of
recording your screen AND your
webcam that makes this free tool so
powerful.

Promo  Videos
https://slide.ly/promo  The only
digital video service that fuses
premium footage, quality licensed
music and attention-grabbing copy to
create instant promotional videos at
affordable prices. Expensive, but good.
Is Promo free to try? Yes, signing up
to Promo is 100% free, no credit card
required. You can create unlimited
drafts, invite team members to view
videos you create and get a sense of
what Promo has to offer.

Zoho One
https://www.zoho.com/one  A
revolutionary all-in-one suite to run
your entire business—an
unprecedented 35+ integrated
applications on one account, with
complete administrative control—for
a price that will change the way you
think about buying software. They’re
going to call us crazy for this one.
Cost: $35 per employee per month.
Includes mobile and web apps for
sales, marketing, support,
productivity, collaboration, finance,
HR, and more.

Crowdfunding Websites (and
how to run a successful
crowdfunding campaign)
https://bookmarketingbestsellers.co
m/crowdfunding-websites

Free Graphics Websites
https://www.bookmarketingbestsell
ers.com/free-photos-and-images-
for-your-graphic-quotes

Meme and GIF Resource Sites
https://bookmarketingbestsellers.co
m/meme-resource-sites

Podcasting Tools and
Directories –
https://bookmarketingbestsellers.co
m/podcasting-tools

Teleseminar and Webinar
Resources
https://bookmarketingbestsellers.co
m/teleseminar-and-webinar-
resources

Do Book Awards Matter?
Are book awards something you can pur-
sue, or are they only for bestselling books
written by famous authors?

I used to think book awards were random
and not something you could add to a
marketing plan.

I was dead wrong.

Jordan Ring here, Marketing Manager at
Book Award Pro. I'll share  major reasons
book awards are great for marketing and
ultimately, selling more books!

There are a slew of marketing approaches
you could take for your book. But authors
don't have time to pursue every new shiny
object. Book Award Pro is here to help.

No longer are you stuck sharing "buy my
book" posts to crickets on social media.
Now you can share your relatable and
exciting award-winning progress!

Let's break it down into three reasons why
you should pursue and submit regular
award entries:

Awards Grant Promotional Moments for
Authors

The reason we are so pumped for book
awards (and why we literally cheer "Hoo-
ray!" every time a new author joins our
fast-growing community) is because
awards give authors promotional moments
to share about their book.

Every stage of the award process is worth
sharing, whether you're an award-nominee,
a finalist, or end up winning. It's an exciting
opportunity to tell the world about your book,
the project you worked tirelessly to complete.

You Can Hustle for Awards

Don't believe the myth that book awards
are out of your control. As mentioned, I
used to believe this as an author. I also
believed that my books would sell without
marketing…

Book awards give you an exciting way to
impact your cause, keep your author im-
age fresh, entice readers, and create buzz
for your book. Find out about this amazing
book award opportunity at
https://bookawardpro.com/?ssa=22
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A Century of Honor: Tomb of the
Unknown Soldier by Philip Bigler
chronicles the Tomb’s history from its
early inception after World War I
through its formalization and beautifica-
tion. The shrine’s symbolism and con-
tinuing cultural importance are
explained, while the subsequent inter-
ments of the World War II, Korean, and
Vietnam Unknowns are covered in de-
tail and framed within the context and
scope of the nation’s history. Bigler
spent over two years conducting exten-
sive primary source research at the
National Archives, the Eisenhower Li-
brary, the Library of Congress, the
Commission of Fine Arts, as well as at
other important historical repositories.
For more information visit
www.appleridgepublishers.com

In My Perfect Birthday Wish by Sha-
ron Thayer, a young boy in his back-
yard stretches his toes toward the sky
as he contemplates his perfect birth-
day wish. Turning ten and feeling quite
grown up, he takes extraordinary mea-
sures to make a wise wish—and, in the
process, discovers that the wisest
wishes spread joy to others. Topics
include celebrating family traditions
that strengthen relationships. and fos-
tering a deep and essential connection
with nature. For more info, visit
www.carousel-publishing.com

Growing Up Green and Gold by Judy
Ducharme  knows firsthand what it
feels like because she's a part of the
Packer Nation herself. So grab your
football gear, put on your favorite col-
ors, and enjoy a fun time of reminisc-
ing about all the things that make
being a Packer fan so great! For more
information and dealer details visit
https://judithducharme.com.

The Cosmic Caretaker by Ange An-
derson is a genre-defying novel that
weaves together elements of sci-
ence fiction, historical narrative, and
spiritual exploration. Perfect for fans
of Matt Haig and Audrey Niffenegger,
this story invites readers to ponder
the mysteries of existence and the
enduring power of connection. For
more info, visit www.
Angeandersontherapeutic.co.uk

The Biohunter by Ingrid Moon tells
of the collapse of the biosphere. The
few remaining cities, once bastions
of human survival, have become for-
tresses of power ruled by ruthless
corporations. Axel Mercer, a former
soldier, explores the hostile plains to
recover organisms for scientific re-
search. But the corporations who run
civilization want more. An action-
packed dystopian novel with a sim-
ple premise, crazy twists, cruel de-
sires, a pinch of humor, and all the
blood and violence of an edge-of-
your-seat action movie. For more
information and dealer details, visit
https://www.ingridmoon.com

Not Everyone Walks The Stage by
Nicholas Seidler is about  a child who
has a mobility impairment that
makes her think that she might not
succeed in school.  We follow her
journey through her first year in
school, where we discover that her
experiences are identical to all other
students. Sophia’s wheelchair is hid-
den in the book until the very end to
emphasize her common experiences
with other students. This wonderful
book is perfect for all students to
learn important broad lessons about
how we are all the same, yet all
different at the same time. For more
info, visit www.zepopublishing.com

Dear Orchid by Carol Van Den Hen-
de is for those who like heart-warm-
ing stories of resilience and wounded
heroes. You'll love this award-win-
ning tale that's inspired by combat-
injured veterans. For fans of “Me
Before You Goodbye”, Orchid asks

"What choice does a wounded hero
have when loving his woman means
breaking his own heart?" For more
information and dealer details, visit
www.carolvandenhende.com

Protecting Mama: Surviving the
Legal Guardianship Swamp by Le-
onie Rosenstiel  is about a mother
who suffers from Alzheimer's dis-
ease, and struggles with an implaca-
ble, court-appointed guardian
against the backdrop of centuries-
old family myths and miscommunica-
tion. Mama wants their story told, but
the courts demand that secrecy en-
shroud all guardianship records for-
ever.   After years of struggle and
Kafkaesque frustration, and with the
help of a brilliant, unconventional
attorney, Léonie goes to war with the
establishment in an attempt to help
others find their way.  For more infor-
mation, and dealer details visit
https://dayspringresources.com

Wrecked by You by Kate Sweden is
a sexy, enemies-to-lovers romantic
comedy with snappy banter, forced
proximity, and enough slow-burn ten-
sion to melt your passport. Perfect
for readers who crave serious heat,
sharp wit, and emotionally intelligent
characters who know exactly how
high the stakes are—especially
when it comes to falling in love. For
more information and dealer details
visit www.kateswedenromance.com

In The Starlords by Gary Caplan we
follow the thrilling journey of naviga-
tor Darius, who unexpectedly inher-
its a spacecraft from his mysterious
father. With a bit of diligent search-
ing and some credits from his home
planet, Darius recruits a ragtag team
of four diverse individuals and sets
off to explore the uncharted territo-
ries of nearby star systems. For
more information, send e-mail to
Gary.caplan1@gmail.com

The Blank Journal: Biking in All 50
States and So Much More by Tam-
my Cranston is the story of two griev-
ing individuals who met through
divine intervention, married, and
joined in a quest to live a purposeful
life. An account of adventures, obsta-
cles, lessons learned, and so much
more are recorded in a previous
blank journal while Bob and Tammy
fulfilled their goal to ride their tandem
bicycle in all fifty states. For more
information, and dealer details. visit
https://tammycranston.com/

BOOK
DEALERS

DIARY
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Book Title
Company
Address
City, State, Zip
E-Mail
Web Site
Phone
Retail Price
50 Word Book Description

___ My check to NABE is enclosed for $40.00.

Send this form to: NABE, E-Book Directory. PO Box 606, Cottage Grove, OR 97424

Best E-Book Directory Listing Form
Expose your Book to a Wide Variety of New Buyers Who Can

Feature Your Book on Their Web Sites and Blogs
For $40.00, You can list your E-Book for One Full Year in our All

New Best E-Book Directory
Your Listing Includes:

Book Title, Category, Company, E-Mail, web Page Link, Phone,
Price and a 50-Word Description of Your Book.

The Directory will be available as an E-Book itself for instant download to
thousands of Internet Bookselling Web Sites. It  is designed for Dealers who
want to promote your book for a cut of the profits and it is also available for
Affliate Programs. The books will be listed by Category. The Best E-Book
Directory will be promoted through our online and offline editions of Book
Dealers World, the Marketsmart Newsletter and through our dealers.
Just fill out the Form Below and Send It To Us with your check for $40.00. You can also order

the Listing through our Online Form with your credit card and Pay Pal payment.

http://www.bookmarketingprofits.com/BestEBookDirectoryListingA.html

http://www.bookmarketingprofits.com/BestEBookDirectoryListingA.html
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Best Books in the
Category of AUDIO BOOK

Born in Space
Jeremy Clift

www.jeremycliftbooks.com

Psychosis Diagnosis
   Nikki Minty

www.nikkiminty.com

Best Books in the
Category of BUSINESS

Private Money Lending: How To
Consistently Generate

a Passive Income Stream
  Gustavo J Gomez, Ph.D.

www.gustavojgomez.com

Climb Greater Heights: How to
Accelerate Your Business Growth,

Amplify your Success and Build a Legacy
of Significance

  Tony Jeton Selimi
https://tonyselimi.com/

Best Book in the
Category of CHILDREN'S ADVENTURE

Unicorn Dreams
    Mary and Michael Schmidt

www.whenangelsfly.net

Best Books in the
Category of CHILDREN'S BILINGUAL

Benny the Boa Meets His Match
 Jane E. Ruth

https://www.janeruthwriter.com

    La Historia de Barba de Santa
 Sharon Thayer

www.carousel-publishing.com

Best Book in the
Category of CHILDREN'S

CRAFTS & HOBBIES
How to Celebrate Your Fandom

    Libby Shea,Nicholas Seidler,Robert
Warnock & Steven Warren Hill

www.zepopublishing.com

Best Book in the
Category of CHILDREN'S

EDUCATIONAL
Not Everyone Walks the Stage

     Nicholas Sedler and
    Sierra Andrews

www.zepopublishing.com

Best Book in the
Category of CHILDREN'S

INSPIRATIONAL
    Singing Surya Dreams To Dance

 Suchi Sairam
www.kalavandanam.com

Best Books in the
Category of CHILDREN'S INTEREST

The Cat Faced Cat
   Arlette Thomas-Fletcher

https://www.arlettethomasfletcherauthor.com/

My Perfect Birthday Wish
Sharon Thayer

www.carousel-publishing.com

    Nurse Florence, Tell Me What’s
Inside My Abdomen

Michael Dow, RN, MS
www.nurseflorence.org

     Clover
Mary Schmidt

www.whenangelsfly.net

Best Book in the
Category of CHILDREN'S SPORTS

    Growing Up Green and Gold
     Judy duCharme

https://judithducharme.com

Best Book in the
Category of CHILDREN'S WELLNESS

You Yoga
 Maria Castellucci Moore

https://expoundpublicity.com/about

Best Book in the
Category of CRIME FICTION

  Sit, Play Dead:
Lily Rock Mystery Book Seven

  Bonnie Hardy
https://bonniehardywrites.com/

Best Books in the
Category of ESPIONAGE THRILLER

Heart of Evergreen
Mary Schmidt

www.whenangelsfly.net

  Romance in Evergreen
  Mary Schmidt

www.whenangelsfly.net

Best Books in the
Category of FANTASY

The Pentacle: The
    Madigan Chronicles #6

     Marieke Lexmond
https://www.underthewitcheshat.com

   Zodak: The Last Shielder
 Max Moyer

www.maxmoyerwrites.com

     Faery Academy of QuillSnap:
Night of the Purple Moon

  Jacqueline Reinig
https://www.jacquelinereinig.com/

Best Book in the
Category of FICTION

Transformation of a Village
Sam Ayertey

sam.ayertey@yahoo.com

Best Book in the
Category of HEALTH

Nurse Florence, What is a Pulmonary
Embolism or PE?

Michael Dow, RN, MS
www.nurseflorence.org

Best Book in the
Category of HEALTH POLICY

Growing Costs of U.S. Health Care:
Corporate Power vs. Human Rights

  John Geyman, MD
https://www.johngeymanmd.org

Summer 2025
Pinnacle

Book
Achievement

Awards
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Best Book in the
Category of  LGBT NON FICTION

Dueling Photographers
   Jack Fritscher, Ph.D

www.palmdrivepublishing.com

Best Book in the
Category of  LITERARY COLLECTION

Dear Orchid
   Carol Van Den Hende

www.carolvandenhende.com

Best Book in the
Category of  MEDIEVAL LITERATURE

The Royal Order of
The Last Coin

  Joyce Crawford
https://www.joycecrawford-author.com

Best Books in the
Category of  MEMOIR

Protecting Mama
  Leonie Rosenstiel

https://dayspringresources.com

The Blank Journal: Biking
    in All 50 States and

So Much More
  Bob & Tammy Cranston

https://tammycranston.com/

Best Book in the
Category of  MYSTERY

Last of the Autumn Rain
      Diana Louise Webb
   https://dianawebb.us

Best Book in the
Category of  NEW AGE

Andersen Light:
           A Meta-Normal Novel

           Tanya D. Dawson
https://tanyaddawson.com/

Best Book in the
Category of  PARENTING & FAMILY

Meditation & Neurodivergence:
A Helpful Guide for

Effective Meditation For Those
With Neurodivergent Needs

  Ange Anderson
www.angeandersontherpeautic.co.uk

Best Book in the
Category of  POETRY

Exits
  Stephen Pollock

https://exitspoetry.net/

Best Book in the
Category of  ROMANCE

The Escape
Eve M Riley

www.evemriley.com

Best Book in the
Category of  ROMANTIC COMEDY

Wrecked By You
    Kate Sweden

www.kateswedenromance.com

Best Books in the
Category of  SCIENCE FANTASY

The Handler’s Gambit
Ingrid Moon

https://www.ingridmoon.com

Love and Other Cures for
    the Recently Undead

  HJ Ramsey
www.authorhjramsey.com

The Cosmic Caretaker
Ange Anderson

www.angeandersontherpeautic.co.uk

Summer 2025
Pinnacle

Book
Achievement

Awards

Best Book in the
Category of HISTORICAL FICTION

Jamestown-A New Life
 Joyce Crawford

https://www.joycecrawford-author.com

Best Book in the
Category of HOW-TO
The Art of Thinking Critically

with Clarity for Optimal Health:
Your Lonegevity is Determined

By How You Think!
  Jerome Puryear

https://drjeromepuryear.com/

Best Book in the
Category of INSPIRATIONAL

The Capacity To Believe
Marcus W. Williams, Esq.

marc7@ec.rr.com

Best Books in the
Category of JUVENILE  FICTION

Night Buddies and Evil School
Bus #264

Sands Hetherington
www.topressandbeyond.com

The Union Spymistress
Libby McNamee

www.libbymcnamee.com

Best Book in the
Category of JUVENILE

SCIENCE FICTION
Attention Earthlings!
I am GarZipEoh-9,

The Most Curious Alien
  Ken Havelock

thegrandthinker@spectrum.net
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Category of  SCIENCE FICTION
Space Vault:

     The Seed Eclipse
     Jeremy Clift

www.jeremycliftbooks.com

RAN: A Civilization in Hiding
         Robert Williscroft
https://robertwilliscroft.com

Richard:
     A Dragon’s Destiny

         Michael W. Hickman
www.richardbooks.com

The Starlords
             Gary Caplan

 https://www.authorsden.com

      Best Books in the
         Category of  SCIENCE FICTION

ADVENTURE
        The Mist From Beyond

RK Jack
https://rkjackauthor.com/

      The Biohunter
     Ingrid Moon

   https://www.ingridmoon.com

 Best Books in the
    Category of SELF HELP

Self-Care For the Creative:
     A Survival Guide for

       Creatives, Empaths and
          Highly Sensitive People

  Stefani Fryzel
https://www.stefanifryzel.com/

Ain’t No Mountain High Enough:
From Disability to Possibility

     Hanneke Boot
www.hannekeboot.nl

Best Book in the
Category of SPIRITUAL

Wearing the Armor in Faith
    Life and Leadership

 Giulio Veglio
www.Giulioveglio.com

Best Book in the
Category of SUSPENSE

The Detail
 Dana Wayne

https://www.danawayne.com

Best Book in the
    Category of TECHNOLOGY

The Paradox of Progress
Book 2: The Roses

   and Thorns of
Artificial Intelligence

  Michael M Karch, MD
https://scribemedia.com/

Best Book in the
Category of THRILLER

Lela’s Unraveling
E. Kendrick Smith

www.kendricksmithnovels.com

Best Book in the
Category of UNITED STATES

HISTORY
 Tomb of the Unknown Soldier:

A Century of Honor 1921-2021
Philip Bigler

www.tomb2021.com

Best Books in the
Category of WOMEN'S INTEREST

That Kind of Girl
  Jacey Bici

www.jaceybici.com

Mrs. Orcut’s Driveway:
      A Legendary Road-

        An Unstoppable Woman
      C.V. Wooster

https://cvwooster.com/

Best Book in the
  Category of YOUNG ADULT

Children of Echoes
  A.J. Stopani

geekywriting@gmail.com

Best Book in the
Category of YOUNG ADULT

ADVENTURE
Beyond Superhero School:

        Let the Games Begin
  Gracie Dix

https://www.graciedix.com/

Best Books in the
Category of YOUNG

ADULT FANTASY
The Son of Poetry

P.M. Gill
 https://pmgill.com

Snow: Cursed
     Willa R Finnegan

https://www.willarfinneganbooks.net

Best Book in the
Category of YOUNG

ADULT FICTION
Ride The Wind
  Jennie Dodd

https://jenniedodd/ampbk.com

Best Book in the
Category of YOUNG

ADULT FICTION SEQUEL
Ride The Waves

Jennie Dodd
https://jenniedodd/ampbk.com

Best Book in the
Category of YOUNG

ADULT THRILLER
The Dungeon of Peril Mystery:

A Case Twins
   Adventure For Teens
      Dorian Rockwood

https://dorianrockwood.com/

Summer 2025
Pinnacle Book
Achievement

Awards
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The Ultimate Guide to
Crafting an Author Website
that Wows Readers

Learn the essential elements needed
to create a captivating author website
that will engage readers and leave a
lasting impression. Your website
serves as a digital storefront, a place
where potential readers can discover
your work and get a glimpse into your
writing style. Begin by focusing on a
clean and professionally designed lay-
out that reflects your brand.

Optimize your website for easy naviga-
tion, ensuring visitors can effortlessly
explore your pages and find what
they're looking for. Incorporate visually
appealing images and include a capti-
vating bio that highlights your writing
journey. Moreover, consider integrat-
ing a blog to share your writing process
and connect with readers on a deeper
level. By strategically crafting your au-
thor website, you'll enhance your
chances of catching the attention and
interest of potential customers.

In addition to a well-designed layout,
captivating imagery, and an engaging
bio, there are a few other key elements
that will make your author website truly
shine. One crucial aspect is to include
a clear and concise portfolio section
that showcases your best work. This
will allow readers to easily find and
access samples of your writing, giving
them a better understanding of your
style and expertise.

Furthermore, it's important to create an
easily accessible contact page where
potential publishers can reach out to
you directly. Include a professional
email address and consider adding a
contact form for added convenience.
This way, readers can easily connect
with you to discuss potential opportuni-
ties or collaborations.

Lastly, don't forget to incorporate links
to your social media profiles through-
out your website. This will enable pub-
lishers to follow you on platforms like
Twitter, Instagram, or LinkedIn, where
they can gain further insight into your

writing journey and connect with you
on a more personal level.

By implementing these essential ele-
ments into your author website, you'll
create a strong foundation that will
captivate independent publishers and
leave a lasting impression.

Discover the key elements of user-
friendly design and how to create an
interface that will captivate indepen-
dent publishers, making it easy for
them to navigate and explore. As inde-
pendent publishers, it's crucial to un-
derstand the importance of a
well-designed website that not only
showcases your work but also pro-
vides an exceptional reading experi-
ence for your audience.

The first step in creating an engaging
interface is to prioritize simplicity. A
clutter-free layout with intuitive naviga-
tion ensures that readers can find ex-
actly what they're looking for without
any confusion. Utilizing visually appeal-
ing elements, such as high-quality im-
ages and carefully chosen fonts, can
significantly enhance the overall user
experience. By incorporating these es-
sential design principles, independent
publishers can create a website inter-
face that not only wows readers but
also keeps them coming back for more.

In addition to simplicity and visually
appealing elements, another crucial
aspect of designing an engaging inter-
face for readers is the incorporation of
interactive features. These features
not only captivate the attention of your
audience but also encourage them to
actively engage with your website.
Consider implementing features such
as an author blog, where you can
share your writing journey and interact
with your readers through comments
and discussions. Including a newslet-
ter sign-up form can help you build a
loyal reader base and keep them up-
dated on new releases and events.

Furthermore, integrating social media
sharing buttons allows readers to easi-
ly share your content, spreading the
word about your work. By incorporat-
ing these interactive elements, inde-

pendent publishers can create a
website that not only impresses read-
ers but also fosters a sense of commu-
nity and connection.

 Uncover the secrets of search engine
optimization (SEO) and digital market-
ing to boost your author website's visi-
bility and attract independent
publishers around the globe. In today's
digital age, it's crucial for authors to
have a strong online presence, and
that starts with an optimized website.
SEO techniques, such as using rele-
vant keywords, creating engaging con-
tent, and building quality backlinks,
can significantly improve your site's
ranking on search engine result pages.

This increases your chances of being
discovered by independent publishers
who are always on the lookout for tal-
ented writers. Digital marketing strate-
gies, such as social media promotion
and email campaigns, can also help
you reach a wider audience and make
a lasting impression.

In today's digital landscape, where ev-
ery click counts, it's essential for au-
thors to optimize their websites to
maximize exposure. Along with SEO
techniques, there are other strategies
that can help your author website
stand out. Engaging and relevant con-
tent remains the core of attracting read-
ers, and it's important to regularly
update your website with fresh materi-
al. Additionally, leveraging social me-
dia platforms can build a loyal following
and keep readers engaged.

By regularly promoting your website on
these platforms, you can expand your
reach and connect with potential inde-
pendent publishers. Another effective
digital marketing strategy is utilizing
email campaigns to establish a direct
line of communication with your audi-
ence, keeping them informed about
your latest projects and upcoming re-
leases. With a well-rounded approach
to website optimization and digital mar-
keting, you can captivate and expand
your readership worldwide.
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Building the Foundations of
Your Author Website

Learn the essential elements needed
to create a captivating author website
that will engage readers and leave a
lasting impression. Your website
serves as a digital storefront, a place
where potential readers can discover
your work and get a glimpse into your
writing style. Begin by focusing on a
clean and professionally designed lay-
out that reflects your brand.

Optimize your website for easy naviga-
tion, ensuring visitors can effortlessly
explore your pages and find what
they're looking for. Incorporate visually
appealing images and include a capti-
vating bio that highlights your writing
journey. Moreover, consider integrat-
ing a blog to share your writing pro-
cess and connect with readers on a
deeper level. By strategically crafting
your author website, you'll enhance
your chances of catching the attention
and interest of potential customers.

In addition to a well-designed layout,
captivating imagery, and an engaging
bio, there are a few other key ele-
ments that will make your author web-
site truly shine. One crucial aspect is
to include a clear and concise portfolio
section that showcases your best work.
This will allow readers to easily find
and access samples of your writing,
giving them a better understanding of
your style and expertise.

Furthermore, it's important to create
an easily accessible contact page
where potential publishers can reach
out to you directly. Include a profes-
sional email address and consider add-
ing a contact form for added
convenience. This way, readers can
easily connect with you to discuss
potential opportunities or collabora-
tions.

Lastly, don't forget to incorporate links
to your social media profiles through-
out your website. This will enable pub-
lishers to follow you on platforms like
Twitter, Instagram, or LinkedIn, where
they can gain further insight into your

writing journey and connect with you
on a more personal level.

By implementing these essential ele-
ments into your author website, you'll
create a strong foundation that will
captivate independent publishers and
leave a lasting impression.

Discover the key elements of user-
friendly design and how to create an
interface that will captivate indepen-
dent publishers, making it easy for
them to navigate and explore. As inde-
pendent publishers, it's crucial to un-
derstand the importance of a
well-designed website that not only
showcases your work but also pro-
vides an exceptional reading experi-
ence for your audience.

The first step in creating an engaging
interface is to prioritize simplicity. A
clutter-free layout with intuitive naviga-
tion ensures that readers can find ex-
actly what they're looking for without
any confusion. Utilizing visually ap-
pealing elements, such as high-quality
images and carefully chosen fonts,
can significantly enhance the overall
user experience. By incorporating
these essential design principles, inde-
pendent publishers can create a web-
site interface that not only wows
readers but also keeps them coming
back for more.

In addition to simplicity and visually
appealing elements, another crucial
aspect of designing an engaging inter-
face for readers is the incorporation of
interactive features. These features
not only captivate the attention of your
audience but also encourage them to
actively engage with your website.
Consider implementing features such
as an author blog, where you can
share your writing journey and interact
with your readers through comments
and discussions. Including a newslet-
ter sign-up form can help you build a
loyal reader base and keep them up-
dated on new releases and events.

Furthermore, integrating social media
sharing buttons allows readers to easi-
ly share your content, spreading the
word about your work. By incorporat-

ing these interactive elements, inde-
pendent publishers can create a
website that not only impresses read-
ers but also fosters a sense of commu-
nity and connection.

Uncover the secrets of search engine
optimization (SEO) and digital market-
ing to boost your author website's visi-
bility and attract independent
publishers around the globe. In today's
digital age, it's crucial for authors to
have a strong online presence, and
that starts with an optimized website.
SEO techniques, such as using rele-
vant keywords, creating engaging con-
tent, and building quality backlinks,
can significantly improve your site's
ranking on search engine result pages.

This increases your chances of being
discovered by independent publishers
who are always on the lookout for
talented writers. Digital marketing strat-
egies, such as social media promotion
and email campaigns, can also help
you reach a wider audience and make
a lasting impression. Stay tuned for
the second half of this chapter, where
we'll delve deeper into these tech-
niques and reveal even more valuable
insights that will propel your author
website to new heights.In today's digi-
tal landscape, where every click
counts, it's essential for authors to
optimize their websites to maximize
exposure. Along with SEO techniques,
there are other strategies that can help
your author website stand out. Engag-
ing and relevant content remains the
core of attracting readers, and it's im-
portant to regularly update your web-
site with fresh material. Additionally,
leveraging social media platforms can
build a loyal following and keep read-
ers engaged. By regularly promoting
your website on these platforms, you
can expand your reach and connect
with potential independent publishers.
Another effective digital marketing
strategy is utilizing email campaigns to
establish a direct line of communica-
tion with your audience, keeping them
informed about your latest projects
and upcoming releases. With a well-
rounded approach to website optimiza-
tion and digital marketing, you can
captivate and expand your readership
worldwide.
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.How to Presell Your
Book With Targeted
Content Marketing
By Amy Harrop

If you've ever heard of 'presell-
ing', you likely think it's the pro-
cess of selling several units of
a product or service before the
official launch date. And you'd
be correct.

However, there's another defini-
tion of the word that centers on
the things you do before even
getting to the point where you
would ask a prospective reader
to buy your book.

You can think of preselling as a
form of relationship-building.
It's any activity that facilitates
the movement of a person who
stumbles upon your work from
total stranger, to prospect, to
loyal reader.

Done correctly, preselling re-
moves much of the resistance
that typically comes along with
getting someone who was com-
pletely unaware of you and
your books to take a closer look
and actually give them a try.

If you take the steps to make
preselling a part of your overall
marketing strategy, you'll soon
find that many more of your
prospects are ready and willing
to buy when you present them
with an opportunity to do so.

How to Use Targeted Content
Marketing to Presell Your
Books

Have you ever received a free
sample?

It could have been a small bite
of food at a wholesale shopping
club, a tiny pouch of conditioner
slipped into your shopping bag
during a trip to the beauty sup-
ply store or a short free trial
period of a new software you've
been thinking about buying.

Why do you think any of these
instances happened?

You got the free samples be-
cause the companies behind
each of the products being of-
fered wanted to presell you on
their offer and build a relation-
ship with you before asking for
the sale.

And what is the typical outcome
of this preselling step?

What happens more often than
not, is that if you enjoy the prod-
uct you actually end up buying
it and you'll likely continue to
patronize its creators as long
as their product keeps meeting
and satisfying your needs.

It's human nature to be a bit
aloof and apprehensive about
things and people we know
nothing about. This is why us-
ing a tool like preselling works
so well for breaking the ice and
getting onto a prospects radar.

Which brings us to the first of
two major benefits of preselling:

Preselling Increases the Aware-
ness of Your Brand

Of course, this factor only ap-
plies to anyone who is com-
pletely unaware of your brand.

The fact is that no one can buy
your book if they don't even
know who you are and what
you have to offer.

Even if you've been on the liter-
ary scene for years, chances
are that there are still many
potential readers out there who
have never heard of you or any
of your books.

Human beings tend to be crea-
tures of habit, which means we
are tremendously stuck in our
ways.

Left to our own devices we will
continue to eat the same break-
fast, watch the same TV shows
and read books from the same
authors until something or
someone comes along to snap
us out of our trance.

Preselling and offering up
something of value in ex-
change for a moment of your
prospects' time helps to break
down this first barrier to getting
your prospects full attention.
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Preselling is a Stepping Stone to
Cross-selling

If your goal is to sell more books,
one of the simplest ways to do
this is by selling each new re-
lease of your book to the same
people who bought your previ-
ous release, along with the new
prospects who have found their
way into your circle of influence.

Selling to an existing customer
is known as cross-selling and is
one of the biggest secrets of
success for major brands
around the world.

Consider your preference of
food items, small appliances
and even the movies you like to
watch.

If you've ever bought an item for
your pantry and enjoyed it, you
would be much more likely to
buy another product made by
the same brand manufacturer,
even if you'd never tried it before.

The same goes for your favorite
household gadgets and produc-
ers of blockbuster movies.

Over time, you come to expect
and associate quality and satis-
faction with your favorite brands
and don't have to think twice
about trying anything new that
they release.

This proven track record also
keeps the particular brand at the
forefront of your mind to the
point that you look forward to
hearing about the new products
and services you can buy from
your favorite producers.

You should think about presell-
ing and promoting your books to
potential buyers in the exact
same way.

How to Use Targeted Content to
Presell

Now that you're aware of what
preselling is and can appreciate
the potential it has for putting
you and your books in the fore-
front of prospective readers
minds, let's look at how you can
achieve this through the power
of targeted content marketing.

As an example, imagine that
you've written a book about nutri-
tion and healthy eating.

One of your prospects may be
interested in eating better in or-
der to lose weight, while another
may be concerned about lower-
ing their blood pressure and yet
another may want to improve
their chances of living a longer
life.

It's the same book, with three
different reader perspectives
and several ways you could ap-
proach preselling with direct tar-
geting.

Your goal is to give each of your
main prospect personas a tanta-
lizing taste of what to expect
when the time comes for them to
buy your book. To make things
easier, think of each piece of
marketing content as a sample
of food, a sip of wine or a movie
preview.

As you create your content piec-
es, gear each one to the specific
type of reader you're trying to

reach and write in a way that
would most appeal to them and
their interests.

What Makes for Effective Presell
Material?

To get and stay on your pros-
pects radar it's best to use a mix
of several content marketing
methods.

    Guest posts
    Email marketing
    Blogging
    Articles
    Social Media

You can even give away snip-
pets of your books.

Remember the idea of relation-
ship-building through offering
samples? It works for self-pub-
lished authors as well.

When you're getting close to ask-
ing for the sale, you can offer up
a free sample of the first few
chapters of your book.

If you've laid the right foundation
and your book is in line with your
prospects desires they will prac-
tically beg you to let them buy it
so they can finish reading.

As you create your presell mate-
rial keep the following factors in
mind for best results.

Keep your content and message
as consistent and relevant as
possible.

Keep the focus on the big idea
behind your books and brand at
all times.
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The Top Five Mistakes
Self-Published Authors Make
By William Edwards

Overlooking the Importance
of Editing

Poorly edited books not only nega-
tively impact the individual author,
but they affect the efforts of the self-
publishing community as a whole. In
fiction, when readers stumble over
misspellings and awkward grammar,
it interrupts the experience and jolts
them out of their suspended disbe-
lief. For non-fiction, a poorly edited
book with numerous typos can
cause the reader to question your
credibility. It's almost impossible to
edit your own work because of your
familiarity with the subject matter.
You need a qualified person who
can find issues with story line, factu-
al discrepancies, typos, grammar
problems and other inconsistencies.

There are several levels of editing:

Copyediting: Deals with typos and
grammar errors

Content editing: Identifies plot and
character issues and other major
problems.

Proofreading: A final read-through
to polish the book and eliminate
minor errors that have slipped
through the process

Having an Amateurish Book Cover

A book cover provides the sizzle that
motivates readers to consider buy-
ing your book. While you may find a
great image and want to fire up Pho-
toshop, resist the temptation. Profes-
sional graphic designers have years
of schooling and experience, and
they understand how to blend the
elements of color, font and image
together to create a compelling cov-
er. Authors typically like to have
control over every aspect of their

book's development, but this often
leads to placing too many distract-
ing objects all over the cover. You
may like your work, but your readers
may think its crude and cringe wor-
thy. Always budget at least $500 for
a professional cover design.

Don't Oversell or Undersell
Your Book

For some reason, self published
authors seem to slide to either ex-
treme when it comes to book sales
and marketing. Either they have an
absolute phobia for promoting their
book, or they self-promote to the
point of annoyance. Spamming with
endless Twitter feeds, Facebook
Posts, emails and other social me-
dia outlets with an endless barrage
of "Buy My Book!" messages will not
help you develop a loyal fan base.
In fact, the exact opposite is most
likely to happen. It's important to
always consider how you would feel
if you were exposed to your own
marketing tactics.

Conversely, publishing your book
and then hiding in the den won't
work either. Unfortunately, many au-
thors don't exhibit confidence in
their work and appear to be almost
apologetic. Readers want you to
believe in yourself. After all, if you
don't think your work is worthy of
their time, why should they?

Failing to Develop a Book
Marketing Campaign

The success of your book will be
directly proportional to the degree it
has been appropriately marketed to
its target audience. Read the last
statement as many times as it takes
to settle in. Marketing efforts must
be well-planned and proactive. No
matter how well written your book
may be, it won't sell if no one is
aware of it. The book publishing
process is similar to starting a new
business. It requires a significant
amount of time and effort. In some

cases it may require a financial in-
vestment. Marketing efforts should
be focused on a targeted audience
that was established prior to the
release of your book.

Failing to Write a Second Book

In a 2012 blog post, author Kristine
Kathryn Rusch wrote, "[I]ndie writ-
ers who promote their book instead
of writing the next book are wasting
their time. The more books you've
written, the more books you'll sell.
That's how it works. That's how it's
always worked."

While the tangible benefits of book
promotion and marketing can be
debated, no one can argue with the
fundamental precept that multiple
titles will help raise the sales of all
your books. In essence, readers
who finish a good book almost al-
ways look at the author's page to
see what other offerings are avail-
able.

The absolute best time to make a
new sale is when a reader has just
finished one of your books. Authors
often spend a great deal of time
futilely promoting a single release
while neglecting their next book.
Your new book should be started as
soon as "The End" is written on the
last page of your current book. Ulti-
mately, it's a game of numbers,
which is why so many authors focus
on writing a series. However, it is
important to recognize the viability
of your concept within a series.
There are countless ideas that
worked well in a single edition but
failed to capture the same intensity
in future releases. In those cases,
the strategy backfired, and the audi-
ence and sales actually declined.
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An Air of Deceit: A mountain town with a hered-
itary elemental witch, magical families, cat famil-
iar, and coven sisters to help solve a suspicious
family death. Vibes of Sherlock Holmes meets

Hallmark's Good Witch. More info Send email to
kristin@kristinwrites.com or find book on the
web at https://amzn.to/45VaWoh

A meth crazed stalker, a pregnancy, an elder
with dementia, and revenge from the past
descend on this loving family- We Won’t For-
get You Mr.McGillicuddy by Ira White. E-Mail
irawhite@hotmail.com

3 Women, 4 Towns, 5 Bodies by Townsend
Walker “If you like your plots hard-boiled, your
romances illicit, and your beautiful dames
worldly, look no farther than this fast-paced
collection, a modern take on noir.” Visit
www.townsendwalker.com

Family Changes:  Explaining Divorce to
Children helps adults explore feelings and
questions about divorce with children in a
safe and connected way. For more info, visit
http://www.aspiringfamilies.com

DOGMATIC: Featuring Dusty Rhodes, the K9
Kid, and the Doberman Who Didn't Like
Doughnuts. 2023 Pinnacle winner in the cate-
gory Short Stories. http://gerryburke.net

Ra-me, singer of songs, travels to dangerous
Dragon Village where he's invited to play a
birthday gig for a 12-year-old dragon. Will he
make it home safely? For more info, visit
www.conniearnold.com

Ten driven short stories followed by their idea
explanations for each of them and a step-by-
step guide on how to explore ideas into short
stories. http://www.abbottsbooks.com/

The Healing of the Masculine and Feminine-
How to Truly Change the World From the
Inside, Out. We begin the journey to regain
the “other half” of ourselves and our world by
discovering that it lies inside each and every
one of us. For more info,send e-mail to
amanda@itsasyoulikeit.com

Feeling "lost at sea" and making your way
"back" can be a hero/heroine's journey for
anyone. Shanghaied is an award-winning,
fast-paced adventure/historical fiction. E-
Mail: jonthowe@gmail.com

Award winning, inspirational children's fish
"tail" seeking reviews for Amazon/Goodreads
etc. Complimentary copy mailed to reviewer
in exchange for online review. Please email:
info@irishbethmaddock.com

Magical Keys to Self-Mastery. Learn how to
access "the still, small voice within" through
meditation; use and trust your intuition; be
'true to yourself'; and create a life filled with
Joy, Success and Love. Visit on the web at
www.magicalkeystoselfmastery.com/booksellers.htm

"William's Wondering Week" is a funny story
about a boy who imagines his mom having all
sorts of fun while he is hard at work at school.
For more information, send an e-mail to
williamswonderingweek@gmail.com

The Madigan Chronicles is new magical, mys-
tical series about three generations of head-
strong witches. A story about family,
self-discovery, empowerment, growth, magic,
and relationships. For more info, visit:
www.underthewitcheshat.com

The robots are not coming; they are already
here. Ramping up their potential as we are
dumbing down. Get ‘Rebooting Humanity’
today. Prepare your defense!

"Get ready for the ultimate page-turner! I'm
thrilled to announce my new book, The Third
Estate Secrets of the Manor, launches Christ-
mas 2024! https://drberlinauthor.com

"Who's Controlling You?" exposes sinful
man's denial of his self-destructive behavioral
lockdown which begs for divine intervention.
Only God can awaken the depraved spirit.
For more info send e-mail to
mardiseven1@gmail.com

Buck Jones new book, “Wait For the Thunder,”
covers the period from 1949 to 2012, captur-
ing the essence of western lifestyle through
true situations and events his characters en-
counter. For more info e-mail
buckjones@waitforthethunder.com

Tatae’s Promise is a riveting, inspirational,
true saga of two sisters’ survival during the
Holocaust and their daring escape from
Auschwitz. Unimaginable courage, family,
faith & enduring love For more info:
http://www.tataespromise.com/

Your Next Big Idea tackles the question, how
do entrepreneurs, inventors, and creatives
come up with their "big ideas?" Visit
www.yournextbigidea.com

Portals in Time: The Quest for Un-Old-Age.
Pinnacle Award Winner! Inspirational, Time-
Travel, Fantasy novel takes you on a "wild
ride" filled with wisdom and humor, challeng-
ing your mind and uplifting your heart.
www.PortalsinTimebook.com

Tossed from her father's yacht in the Bermu-
da triangle, transported through time to Henry
VIII's court, Bridge finds herself trapped in an
endless circle of time. For more info visit
http://www.debrashiveleywelch.com/

Tatae’s Promise: You will live… You will tell
The never-before-told true story of a young
woman's escape from Auschwitz with her
sister. A remarkable saga of unimaginable
courage, family, faith, and enduring love. Au-
thors: Sherry Maysonave and Moises J. Gold-
man, PhD  Genre: Historical Fiction
Publisher: DartFrog Blue ISBN: Paperback:
978-1959096962 eBook (ASIN):
B0CFBWMNJ7

Not a Blueprint It's the Shoe Prints that Mat-
ter . . . This award-winning book's message
reveals a toxic relationship is like an outburst
of a pandemic disease-deadly as COVID-19,
filled with hardships and heartbreaks. Visit
http://www.ninanorstrom.com/

People buy people and they buy best from
people that treat them like they matter.” This
simple, cheerful proclamation is the heart and
soul of Diane’s new book,  “Just Treat Me Like
I Matter: The Heart of Sales.” For more info,
visit www.heartofsales.com

Medicinal Herbs For Life. Along with color
photos, it describes 98 herbs, plants and
weeds - how  to grow them, their medicinal
properties and how to use them. More info at
www.MedicinalHerbsForLife.com

Survival: A Story of Friendship tells the tale of
how true and loyal friends can transcend all
distances, differences, and the horrendous
effects caused by war and divisions. For more
info, send e-mail to aliceweil@aol.com

Need cash flow while waiting for your book to
hit big? We can help you! Visit today
http://www.colleenhkennedy.com

118 Home Business Opportunities. Free Re-
port. Send $2 S&H to: Unique Business Pub-
lishing, PO Box 131015, Ann Arbor, MI
48113-01015.

FREE REPORT! Make $250,000 in weeks as
seen on Oprah and 20/20. Send SASE &
$3.00 cash for S&H. BJM Code #3, PO Box
681943, Prattville, AL 36068.

BOOKS

Strictly Classified
90 cents a word for a single

Insertion. Min 20 Words: $18.00
Name & Address count as 3 words

One Year Ad Special
Advertise in 3 Issues of BDW and get
the fourth issue FREE. One com-
plete year of advertising in BDW for
only $54.00 for a 20-word ad. Plus
the same ad Free on our  website at
Marketsmart Online for a full year.

Business
Opportunities
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Reach The Hottest Prospects in the
 Winter 2026 Issue of BOOK DEALERS WORLD
 And Save 50% on Any Ad That You Run!
Plus a Free Bonus Classified Ad in Marketsmart Online

Book Dealers World is read by Mail Order Dealers, Publishers, Bookstores, Libraries, Catalog
Firms, Consultants, Teachers, Gift Shops, Speakers, Book and Cassette Buyers, Internet Book
Buyers,and Business Opportunity Seekers.  BDW is the official publication of the National
Association of Book Entrepreneurs, an international book marketing organization. Features
the latest marketing ideas, publisher profiles, advertising tips, prime contacts and promo-
tional strategies. It is published  in May, Sept. and January. 5000 copies are viewed online
monthly.

Display Advertising Rates
( 2 1/4” Column Width)
               Regular  SPECIAL
One Inch Ad  $30.00  $15.00
Two Inch Ad  $50.00  $25.00
Three Inch Ad  $66.00  $33.00
Four Inch Ad  $80.00  $40.00
Five Inch Ad      $100.00        $50.00
¼ Page Ad            $150.00        $75.00
Half Page Ad      $250.00        $125.00
Full Page Ad      $500.00        $250.00

FREE
TYPESETTING

For All Display Ads up
to Five Inches. Please
limit copy to 30-35
words per inch.

Low Cost
Typesetting

Available on larger size
ads. Send us your copy
and we will give you a
free quote.

Extra Bonus:
Free 25-Word Classified Ad in Marketsmart Online

For Three Months with any Display Ad in BDW.
Just send us your classified ad copy with your display ad.

Find Marketsmart Online at http://www.bookmarketingprofits.com/MSClassifieds.html

Next BDW Closing Date: December 20th, 2025

Send Your Ad as a JPEG by e-mail to nabe@bookmarketingprofits.com. and your check to us.
We also accept Pay Pal and we can send you an invoice when we receive your ad.

Name___________________________________________________________
Company________________________________________________________
Address__________________________________________________________
City____________________________State______________Zip____________
Phone_____________________E-Mail:________________________________

Mail To: Book Dealers Word, Advertising Dept. PO Box 606, Cottage Grove, OR 97424

http://www.bookmarketingprofits.com/MSClassifieds.html 
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